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Tactic 1C
State Beef Council Outreach

Regional Meetingsg g
• Two Regional State Beef Council 

Meetings were held at the Tyson case 
ready beef facility in Sherman, Texas. y y ,
February 17-19 and March 24-26, 2009

• 28 State Beef Councils and the NEBPI28 State Beef Councils and the NEBPI 
were in attendance
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Tactic 1C
State Beef Council Outreach

Quarterly Calls & Webinars- Provide updates to the stateQ y p
beef councils on upcoming beef promotions, new program
launches and current issues.
• December Call- 25 SBC’s and the NEBPI participated
• Feb/March Call- SBC Regional Meetings- 28 SBC’s and the NEPBI 

attended
• April Webinar- 8 State Beef Councils hosted a webinar for their retail 

partners in their states
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Tactic 1C
State Beef Council Outreach

Performance Measures
• Conduct 2 regional meetings during the year• Conduct 2 regional meetings during the year

COMPLETE

• Conduct 1 conference call/webinar
COMPLETECOMPLETE

• Submit a minimum of 30 entries to Monday Memo
COMPLETE

• Update the retail marketing information on the extranet a minimum of 8 times
COMPLETE

FY09 Amended Budget- $35,000

FY09 YTD Spend- $33,800



Tactic 1D
Retailer Outreach

2008 – 2nd Annual Beef Backer Awards
• The program was designed to recognize retailers  who have 

demonstrated their commitment to outstanding beef marketing and 
merchandising programs

• We had another successful year with 12 extremely competitive applicants 
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• A call for entries for the 2009 Beef Backer Award has been released



Tactic 1D
Retailer Outreach

2008 Retail Beef Backer Award Winners2008 Retail Beef Backer Award Winners

ChainChain Independent Independent Innovation Innovation 
CategoryCategory

pp
CategoryCategory CategoryCategory

66



Tactic 1D
Retailer Outreach

Annual Meat Conference 
March 8-10, 2009 Denver, Colorado, ,
• Product Tasting Reception

– Feature new product samples & programs
• Meat Case Displays
• Workshop Participationp p

– Animal Handling and Welfare: A Look at 
Consumer Behavior, Attitudes and Industry 
Practices
Speakers: Rick McCarty, Vice President, NCBA

– Crisis Communication: Managing a Crisis 
Eff ti lEffectively
Speakers: Janet Riley, Senior Vice President, 
AMI
Daren Williams, Executive Director, 
Communications NCBA

• Over 700 registered attendees
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Tactic 1D
Retailer Outreach

National Grocers Association Convention 
February 3-6, 2009 Las Vegas, Nevada
• Workshops

– Differentiate Your Store by HelpingDifferentiate Your Store by Helping 
Consumers with Lifestyle Choices 
Mary K. Young, MS, RD, Vice 
President, Nutrition, NCBA

• Supermarket Synergy Showcase
– Booth featuring programs & materials
– The Chef Experience: Live, Learn and p ,

Eat- The Beef BAM Kitchen- product 
cutting & cooking demonstrations

– Farmer Goes to (Super) Market
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• 853 Pre-registered attendees 
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Tactic 1D
Retailer Outreach

Beef Information & Knowledge
Exchange (BIKE) meetings wereExchange (BIKE) meetings were
designed to share information with
retailers based on what’s important to
them
BIKE Meetings completed to date
• Food Lion
• Hannaford Brothers
• Sweetbay
• Wegman’s
• The Kroger Co.
• Wal-Mart
• Tyson Fresh Meats
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• JBS Swift
• Cargill Meat Solutions
• Harris Teeter (planned for Aug/Sept. 09)



Tactic 1D
Retailer Outreach

Performance Measures
• Engage 50% of the RMT target account list at the AMCEngage 50% of the RMT target account list at the AMC

COMPLETE

• Present beef checkoff program initiatives in at least 1 general session or workshop at AMC, 
presented in 2 workshops
COMPLETECOMPLETE

• Engage 10% of the RMT target account list in at the NGA
COMPLETE

• Present beef checkoff program initiatives in at least 1 general session
COMPLETE

• Increase the number of BBA applications to 18, we received 12 very competitive applications
INCOMPLETEINCOMPLETE

• Conduct a minimum of 8 BIKE meetings, 7 completed YTD
ON TARGET TO COMPLETE

FY 2009 A d d B d $200 000FY 2009 Amended Budget- $200,000

FY 2009 YTD Spend- $94,604


